.:Who is Aspern?::
.:CREATION OF A NEW IDENTITY FOR ASPERN'S CITY LAKESIDE::
:ACTUAL IMAGE::
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::1:: ANALYSIS I :1:What is the image they are trying to Construct in |
: Brand study case e Thisis a place to form a FAMILY, mainly families with children elder ey . N : Aspern? :
: y people in Vienna : Young people : Non-austrian residents 1 L . ) . o . 1
e  They mark the PERMANENCE of this place 1 ::Existing: Business City ::Alternative: Living City I
] ]
1 1
] ]
| B N N N B N N N § §B § §B B § § §N §B § §N § § § §N §N § §N § § §B §N §B § §N §N § §N § § | I Q' 1 1 1 ? \I
'I' “\ :Vienna's population J In Donnaustadt, near Aspern, there is a high average of : : : Who'is 2NE e Ilve/go there: :
[ : 1 :What is the image they are trying to Construct in Aspern?| elderly people above 60 years old. : :

1 1  Fyicti H o ilinc.
.. ) S inlv live i i | ::Existing: Young single people Young families; |«
: : 2:Wh0 is going to Ilve/go there? I'""':" . Young people mainly live in the surroundings : g. : g » g ; P . PIE; : g |
- - - . . " | Non-traditional families; High-socioeconomic level people I
3 . . . . o The amount of non-austrian people has increased a lot from o, 1 1
| : 3:What kind of promotion is bemg prOduced? ] 1994 to 2001 and they are mainly living in the surroundings - == . ep® TF :
‘~~ ',, y y g g ->= 30 % people above the age of 60 years old -20 to 25 % people under the age of 15 years old -52% or higher increase of non-austrian residents from 1991 to 200 \d : : :Alte rnative: I m Ig ra nts ; Tra d lt I O n a I Fa m I I I es ; :
L8 B 8 N 8 8 0 8 0 B 8 8 B B 8 8 8 8 B B B B B B B B B B B B B B B B B B B B ! ) I . I
:A{terla? o :22@Barc§lona | : Alta de lisboa : KNEW you ng famllles ; Old pEOPIe J :
: External examples e Alterlaa, Vienna; low income residences in between lot of : :
Groups Who is Possible green spaces 1 3 . . . . 1
1 w¥:What kind of promotion is being produced? i
attracted Aspern? groups . e 22@Barcelona; reurbanization of an obsolete industrial zone I P &P I
] ]
e Altade Lisboa; a varied and complex urban fabric, . : o - _ :
with different typologies. Is a place where work and leisure 7 7 R S — »  -:Existing: Modern, elitist and thought for young population. |
: ; it Ay, ¢ i ‘ s o 1 | |

are part of life B . N .

social i ::Alternative: Realistic, flexible place for everyone and i
Y

., integrated

<

needs K

Dwellings
+

Public space

( Aspern's )

L Identity J
:2::APPROACH
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::TYPES OF GROUPS GOING THERE:: :DEMANDS:: ::TYPE OF DWELLINGS::

t’---------------------------------------------------“s‘ lt’---------.------------------------------------------------------------------.-----------“s‘ /’—---------------------------------------------“s‘
—C :2.1: users in the brand ) ' ::5ocial needs:: < :1.1: not rooted people (immigrants) ) ::Dwelling needs:: !—( ::ADAPTED DWELLINGS:: )—l
|

o Idea: For old people. Adapted also for blind, discapacitated people,
supressing architectonical barriers

o . . . . L ) ) ) o Features: :: wide corridors and door holes
families with children interacted spaces. :need of parking make difficult the access between the different
rooms.

:flexible structure_modulated in order to
increase space when it's needed in the
future, maybe to create a family later
-affordability of the dwelling

:sharing spaces inside the buildings
:need of parking / bike parking

:: Adaptation of toilets, kitchens, washing rooms...

:proximity to the workplace, sports

center, c'onne.ctlon Wlth the s‘urroyndlhgs , ::young single
relation with neighbors, nightlife, lively

spaces, all types of everyday facilities, leisure

;is also a place for young people but it is
not the aim of the process

: Twin-Bricks Glass Block House-2 (wheelchair), Tokio

4<::young single
4Qbusiness people
:the aim is to create room for families but

::next generations for all generations; they mark the
PERMANENCE of this place

:to create a place for business; main point
focused on the brand is the idea of work
and life
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:connection to the network-airport
proximity, not a huge space, just a temporary
house

::Business people :little apartments, one room, minimal space
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- :place to live connected with the office, flexible struct dulated i der t
:high quality of life; good combination . . . - -*private workers :flexible structure_modulated in order to ( . . >
. between urbanity and nature, repeating relation with other companies, facmjcy of P increase space when it's needed in the future ::EXPERIMENTAL AND ECOLOGICAL HOUSING::
::quality searchers many times features as career, success, promotion... . Idea: improve quality, reduce costs
family, healthiness and interesting social . : : .
life :public transport, innovative and ecologic ) Features: (have to be efficent during the houselife)

housing, sports facilities, relation with the :: respectful with the environtment

environment, facilities of bio-products and
ecological products

:have your work and your family in the
same place, in a very modern town close
to everything important

..new generations :ecological and innovative dwellings

1

..young working :: minimize the usage of contaminant materials

families

:: reduce construction costs

1

:: usage of renewable resources (autosuficient).

:public transport, innovative and ecologic
housing, sports facilities, relation with the
environment, facilities of bio-products and
ecological products

: Bioclimatic building, Vall d'Hebron, Barcelona

::quality searchers :ecological and innovative dwellings

[

—C :2.2: other possible users )

:comparing the rates of population in
Vienna, we realized that the elderly
population is mainly settled in the 1st

.—C::elderly people)—. district orin the further surroundings of < :1.2: rooted in the inner city )
::we can also appreciate that near Aspern, ( ::'YOUTH DWELLINGS:: )
in Donnaustadt there is a high average of
persons older than 60 years old :leisure for children, . Idea: Cheap small rented dwellings for young people that leave their
- molementar tivities not t . - parents' home at the average of 23 years old, compared with the average of
o compiementary activities not o go ::young families :affordable dwellings 34 in Spain.
> :the youth people they mainly live in the often to the inner city, fast connections
J/ Q—C;young single )—. surroundings, due to the affordability of to the inner city
T e the inner city . Features: ::have 18 years old
::have an income lower than the Viennese life
level

@
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‘7\:Iooking for independenc

:the amount of non-austrian people has
increased a lot from 1994 to 2001 and
they are mainly living in the surroundings
:these immigrants are basically Yugoslav

:young single

::reduced houses just with the needed space

:connection to the inner city, leisure,
economic housing...

:affordability of the dwelling

::common spaces in the building and at home
: reduced space

N\

and Turkey : RENTED HOUSES FOR YOUNGERS, Parla, Madrid
:they use to occupy the lowest quality flexible structure_modulated in order to ; 3
:immigrants housing in the city, but nowadays it is _ . h kol work hine f . fen it ded in th ] -
changing and they also have dwellings :proximity to the workplace, sports :workers searching for . increase space when it's needed in the -, o3
: i ' he i ity lei ® formation future, maybe to create a family later e s,
with more conditions because they can center, connection to the inner city, leisure... , May y -_— e e
:affordability of the dwelling ) i

apply for social housing

:they still use to settle in the surroundings
of the city, and sometimes they create
kind of ghettos

:connection to the network-airport

proximity, not a huge space, just a temporary ::business people :little apartments, one room, minimal space

[

:in this business city, appart from the house

people who works in a company, there . ( . . )
. can also exist people who wants (o set a ::FLEXIBLE USAGE_OFFICE AND HOUSE::

private company (and maybe wants the :place to live connected with the office, . Idea: This organization has to be sensitive to different kind of users:

:flexible structure_modulated in order to

::private workers increase space when it's needed in the future

couple with children, working place with some private rooms, two
couples living together, students, singles...

relation with other companies, facility of
promotion...

:relation with the environment, proximity
with the everyday shopping needs, proximity to 0—( ::old people

| . office at home)
‘ .—Cp"vate workers ) ® there can also be people who works for

l the company but in a more independent
L1\ way, or that needs to travel frequently,
without a strong connection with Aspern's
business center

. Features: ::Has to be able to mutate and change during
the years and needs of the users.

::Flexible foorplans

:adapted housing, with all the facilities and no
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no architectural barriers
PN :people interested in innovative and new the public transport, adapted dwellings :affordability of the dwelling
J.‘ technologic developments, adapted to thel
w Q—Qnew generation9—o new dwellings :
\ :people interested in healthy and ecologic ! :public transport, innovative and ecologic ( ::SOCIAL DWELLINGS:: )
“ e and processes I housing, sports facilities, relation with the .. . ) ) ) ) . Idea: Social private or rented houses; as the majority of the ones in Vienna.
:from our point of view it is a point : environment. facilities of bio-products and new generatIOnS :ecological and innovative dwellings
forgotten in the project, so we will also try, ! p . Features: :: don't have an income superior than 1.200 euros (1.900 if
to improve somehow this aim, butitis 1 ecological products there are 2 incomes)
done mainly in the Skuor part

:connection with the surroundings, deals of

the new city to be attracted for, better conditions
of the housing (for example people in a peccary 0—( ::surrounders

.- have at least 17 years old

::refering to immigrants: certificate that you have lived

their social habits, and the value they give; :affordability of the dwellings

) @ 1

|

. :about the dwellings, we discovered in our

4‘ ::isurrounders meeting the rural character of the district, :
0 i >

I TT

'
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
N
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I i
I |
I 1
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
|
'

¢—-----------------------------------------L----------------------------------
------------------------------------------r---------------------------------_

‘—-----------:—-----------------------------L-----------------@--------

-to thetpuflcirc] spalcets., sobit is very " : conditions (without WC, insufficient space, tiny legally at least 2 years in Vienna
important the relation between the . . . -
dwellings and the public space : kitchens) :: typical Viennese subsidized houses
I
|
: :high amount of facilities and activities, hlgh ::quality searchers .hlgh quality dwellings with innovative 21, Albert Wimmer Architcts  +VPO EN CARABANCHEL, Wadrid
- standard of dwellings equipments
I
I
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::3::CONCLUSION ::EXAMPLES OF BUILDINGS:: N
I' ::security ‘l
::MAIN IDEA:: i .
l' ‘I e kN e Tigipho - : indoor spaces :
+ RELATION BETWEEN HOUSING AND PUBLIC SPACE I i St [ 2 L - R — ! !
: : no connection between creating holes on the facades, connecting visually uses of the ground floors and the : ::participation between ground floors and street :
I I ground floor and public space different spaces, and used as common zones. roofs of the buildings. Openings to 1 |
- i insi Yol . . . .. . . 1
: y ' === Eﬁgﬁgiihe street with the inside of o ::creation of semipublic spaces inside, to be related with the public 1
! YOUR HOUSE DOESN'T END IN THE DOOR, YOUR HOUSE IS IN THE ! : space outside, public terraces, casual meeting with the neighbors :
: STREET AND THE STREET IS IN YOUR HOUSFE” : ::RELATION BETWEEN RESIDENCE AND PUBLIC SPACE IN ASPERN:: : !
| 1 E _:. r| . w i F :: the variaty of relations between : ::opened spaces for flexible use :
\ s e ' <" ground floors and the street is 1 1
I ﬁ; | :: just one use in the building, no | 1
: i :, _}1}12; mixture i ;
I A ,@m :: they don't talk about different e ’
: —
1 ' :}-—-———-—-——-—~—--—- —— L . o I i
“ : ': ::private gardens on the ground floors ::no public connection between street and inside
::SECTIONS (ExampPLES):: " \_ of the blocks -
T T T
TIPOLOGY 2 TIPOLOGY 2 TIPOLOGY 2 TIPOLOGY 2 TIPOLOGY 2 TIPOLOGY 2
TIPOLOGY 2 TIPOLOGY 2 TIPOLOGY 2 ACES SPA TIPOLOGY 2 TIPOLOGY 2
TIPOLOGY 2 TIPOLOGY 2 I | TIPOLOGY 2 o BET\NEEN PUB\—\(’ S TIPOLOGY 2 \‘\—/b TIPOLOGY 2 TIPOLOGY 2
| TIPOLOGY 3 PUBLIC INSTITUTION TIPOLOGY 3 !l=| /\l TIPOLOGY 3 RELT TIPOLOGY 3 !.Zl TIPOLOGY 3 TIPOLOGY 3 !.zl
| PUBLIC L PUBLIC STREET PUBLIC . STREET
STREET <] iGROUND g >& INSIDE BLOCK_ PUBLIC ﬂ» | <] e P> STREET <] W »g INSIDE BLOCK‘_SEMIPUBLIC/PUBLIC ﬁDAI’I'Il?I(E)IID_(I?)(\?VYEﬁLINGS 4 STREET RETAIL lNiDE BjI-OCK_SEMIPUBLIC RETAIL STREET
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.:Fonseca, Inés::Marques, Tania::Vivet, Laura::



