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GROWING MARKET

_temporay;once a week

_the meeting point between Aspern's green line and the

surroundings cultivars

FARMSCHOOL AND GREENHOUSES

_farm school

_agricultural field

_small mobile greenhouses could be installed and also

moved to the different surroundings

MULTIACTIVITY FIELDS

_agricultural rented  fields to cultivate products for the city

_public fields with different activities during the months for the

inhabitants (PRINZESSINEN GARTENS)

GASTRONOMY STREET

_high-medium gastronomy on the

ground floors around the pocket

ECOLOGICAL LINE

_organic street market

_products from surroundings

and cultivars

_temporary

_wide pedestrian paths to set

the markets

_green street

_bicycle paths

Aspernstraɓe

Donauspital

Seestadt

Hausfeldstra

ɓ

e

A23 Motorway

U2 Underground line

Railway

Underground station : Aspern

Train station

S-Bahn Line S 80 (suburban train)

PUBLIC TRANSPORT

_connection to the surrounding, city center,

TASTING SQUARE

_social interaction

_meeting point of information, and between different

types of cultural activities

_cultural market : book market,

_one day per month fair bike  : people can sell or buy

their secondhand bike

_ urban art installation

CULTURAL CENTRE

_young and old people activities

_cultur house

RED LINE

_"commercial and cultural activities"

_"active ground floor"

_"place where people shop , meet friends"

FREE ART ZONE

_landart

HOT AIR BALLOON SITE

_people can discover Aspern and the surrounding

from the sky

_follow the evolution of the new city

_special events

RESIDENTIAL ZONE

KINDERGARTEN

PURCHASING SQUARE

_square in the middle of the residence zone  where all

kind of commerce activity can be held ("Camden" style,

in London)

_square as a flexible space

_strategic situation in front of the town hall and near to

the kindergarten

_a place for social interaction

TOWNHALL

OUTLET STORES

_commercial boulevard

_outlet stores as an alternative to the big shopping

malls

_surrounded by two pedestrian boulevards

_the new Staressebahnlinie 25 goes along this

boulevard, making possible to get the without using

the car

_bike rails in both sides of the boulevard

Strassenbahnlinie 25

Radweg

Bus zur U2-

Aspernstrasse

ORTSKERN

ASPERN

TRANSPORT CONNECTIONS

COMMERCIAL STREET

- stores for clothe and basic products in the ground floor of the

dwellings

- the short distance between the residences and the shopping

avoids the car traffic problem

- makes the street a more living place

PIAZZA
_meeting point between work and leisure

_concentration of night activities

_bar terrasses

SUMMER NIGHTLIFE ACTIVITIES ON THE

GREEN AREAS

_outdoor concerts

_music festival

_outside theater/cinema

_outside discotheque

ATTRACTIVE LIGHTING

Along the street to attract people from the

surroundings and highligh this night district.

_Bicycle paths

_pedestrian paths

Street related with the main

road of its surrounding called

Esslinger Hauptstrasse.

a permanent ground floor will

be settled along the street.

Concentration of nightlife activities in one specific point.

Mixture of people with:

_bars

_night bars

_discotheque

_dance school/club

_after works activities

metro station U2

NIGHTLIFE ZONE

ZONE

LEISURE ACTIVITIES

_cinemas

_theaters/concert hall

_casino
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CONNECTION

FIELD POCKET and

WORK&FUN

POCKET

PEDESTRIAN BRIDGE

_circulation of people

  and bycicles

_staying place, sit

Green fields

ESSLING

 INTERACTION

WITH THE LAKE

 EXTENSION OF

PUBLIC SPACE

INTO THE LAKE

CONNECTION LINE

CULTURE

INNER CITY

_TRAFFIC +

CULTURE_

PLATFORM

_manage water

sports

_resting place, sit

 PEDESTRIAN

CONNECTION

 PUBLIC USAGE OF

THE LAKE

_lake as a

connector and not a

barrier_

CONNECTION

FIELD

POCKET_LIVING

POCKET

PUBLIC SWIMMING AREA

_central connection of two lake

sides

_public swimming pool

_resting area

_water activities/sports

GREEN FIELDS

ORTSKERN ASPERN

ASPERN

ORSTKERN

SHOPPING

RESIDENCE

TRAVELLING

CULTURE

ASPERN
CENTRE

P90Ü

P300Ü

P240Ü

P0Ü

ASPERN

EESLING

WORK

LEISURE

GASTRONOMY CULTIVE FIELDS

SHOPPING

RESIDENCE

aspern=acentrifugal + acentripetal
::Aspern Vienna's Urban Lakeside as the 22nd district's impulse generator::

aspern=acentrifugal + acentripetal
::Aspern Vienna's Urban Lakeside as the 22nd district's impulse generator::

::1STEPS:: Are the plans sufficiently related to their surrounding areas?::

 might not be contextualized enough with aspern‘s surroundings

 might not be tailored satisfyingly to the 22nd district‘s inhabitants‘ urban requirements.
not a really strong center
 process of building a living place.

+  objective 
 IMPULSE GENERATOR

 CONNECTION to the surroundings
 ATTRACTION to the inside of Aspern

•  extensive Internet research
•  street-interviews in the 22nd district
•  interviews with branding experts
•  moderated discussion afternoon

•  an activating centrifugal force and
•  an appealing centripetal force.

-  conlusions

INTEGRATION

:: How much should a space be defined in order to be

used but not over designed?

What tools / strategies can we use to define the space?

::What kind of activities can be held in those places? How should that place be in order

to be able to support those activities?

+ 

::2::WORKSHOP:: citizens approach with the 22nd discrict

::3::PROPOSALS::

? 
PROGRAM

DESIGN STRATEGIES 

• ”Open” the ring: the openings in squares give
flexibility to the space and offer the feeling of a
functional space instead of a transit space

•   Avoid too long streets; insert some landmarks,
reference points that could give different character to
each point of the way; strategically situated in a corner,
breaking the continuity of the ring

AIMS
 Needs of the neighborhood
 Social activities
 Problems and advantages of the district

:::"district's rural character  and its anxiety of change and

urbanity"

:::"the lack of high-quality gastronomy  and vegetable

market areas:the market site in Essling was well established and that it

was accepted by citizens"

::: "large spatial distance between the district's cultural activities and

others"

:::" the district should put much more effort into public relation concerning

the promotion of public transport"

:::"lack of interest of the citizens to handle the information overload"

:: “bad variety  of shopping offer”

:: “new shopping mall  Donauzentrum as the best place in the district”

:: “distances between living and shopping possibilities are

too big”

:: “an urban sprawl of shopping  possibilities forces people to

use cars”

::"little life, consequence of districtôs lack of leisure activities

like nightlife, clubs and discotheques

::"Bad quality of the public spaces in the new projects in

surrounding villages"

P240Ü
PURCHASING WAYS

  P300Ü
DELIGHTING WORK

P90Ü
TASTING ARTS

P0Ü
GROWING ASPERN

:: “too much space, but little life ”

:: “high share of water sports participation in the district ”

LAKE

•  Pockets as connection points
between different functional sectors

• Pockets as connections between
the inside of the ring and the
surroundings

 Most of them were in favour of the project
 They specially felt good with the lake and with the subway

connection to the inner city
 Some were worried about the future generations that would

have to deal with the heavy car trafic in the district.

 We conform to Gehl's designs of landscape architecture,
however: Gehl's landscape architecture is missing an urban
design emphasis which also sustains the surrounding's
identity.

+ 

"Urbanism works when it creates a journey as
desirable as the destination" - Paul Goldberger

"The food would have to be pretty horrible for this not to be a
perfect lunch"- Buff Chace sitting down in a Roman Piazza

"No urban area will prosper unless it attracts those
who can choose to live wherever they wish"- Jonathon
Barnett
"The 5Bs- bricks, banners, balloons, benches and
berms- do NOT create streetlife. It is the available
shopping that provides it"- Andres Duany

"The 20th Century was about getting around. The
21th Century will be about staying in a place worth
staying in"- Jim Kunstler

"We are never going to save the rural places or the agricultural places or
the wild or scenic places (or the wild species that dwell there) unless we
identify the human habitat and then strive to make it so good that
humans will voluntarily inhabit it"- Jim Kunstler

"Cities are for people. A city is where people come to
work and raise their families and to spend their money
and to walk in the evening. It is not a traffic corridor"-
John Norquist

::Inês Fonseca:: Tania Marques:: Aude Savary:: Valentin Schipfer:: Marie Vigne:: Laura Vivet::::Inês Fonseca:: Tania Marques:: Aude Savary:: Valentin Schipfer:: Marie Vigne:: Laura Vivet::

"You have to remember that we are a non-profit and our
mission is to bring arts, culture and music to the city.
That's why we're here"- Sheila Hughes

"I feel like a lot of culture left the city because the people
are gone. You can tell they're mostly tourists"- Jack
Thompson


